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FOR IMMEDIATE RELEASE

ANGUILLA TOURIST BOARD TARGETS MEETING & INCENTIVE PLANNERS AT
IMEX AMERICA 2024

The Valley, Anguilla, October 17, 2024: The Anguilla Tourist Board, in conjunction with the
Sint Maarten and Saint-Martin Tourist Offices, joined forces in a collaborative presentation at
IMEX America 2024 in Las Vegas from October 8 — 10, 2024.

Known as the heartbeat of the global business events industry, IMEX America is the largest
trade show for the global meetings, events and incentive travel industry. The three-day program
offers specialist education, networking and much more, on and off the trade show floor. This
year’s show attracted over 3,500 global decision makers and 3,300 exhibitors from more than
180 countries.

“The collaboration between Anguilla, St. Martin, and St. Maarten as a hub forms a key part of
our marketing strategy for 2024,” stated Ms. Kimberly King, Chief Marketing Officer for the
Anguilla Tourist Board. “By leveraging our proximity as neighbors, we aimed to increase our
visibility at this major tradeshow and showcase the unique strengths and added value of each
destination through cross-promotion. Building relationships with international event planners,
travel advisors, and corporate travel departments is also essential to this task, and underscores
the importance of having a strong presence at IMEX America.”

Each island destination invited two stakeholder partners to exhibit with them at the show. The
Aurora Anguilla Resort and Golf Club and the Lagoon Group, a destination management
company that creates unique and authentic experiences for large and small groups, were the
destination partners for Anguilla. Over the three days, the delegation collectively hosted 120
meetings with high quality buyers from a variety of sectors. The three tourist offices also
conducted a joint webinar in the week following their IMEX meetings, to nurture and further
develop the relationships with the qualified leads acquired at the trade show.
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The Anguilla Tourist Board is positioning Anguilla as a premier destination for high-end events,
to enhance the island’s global visibility and attract both visitors and investors. Anguilla
possesses a range of luxurious five-star resorts, private villas and intimate boutique properties,
offering exceptional accommodations and experiences, and a host of talented service providers
who meet the expectations of MICE clients.

For information on Anguilla please visit the official website of the Anguilla Tourist Board:
www.lvisitAnguilla.com; follow us on Facebook: Facebook.com/AnguillaOfficial; Instagram:
@Anguilla_Tourism; YouTube; Twitter: @Anguilla_Trsm, Hashtag: #MyAnguilla.
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About Anguilla

Tucked away in the northern Caribbean, Anguilla is a shy beauty with a warm smile. A slender length of
coral and limestone fringed with green, the island is ringed with 33 beaches, considered by savvy
travelers and top travel magazines, to be the most beautiful in the world. Anguilla lies just off the beaten
path, so it has retained a charming character and appeal. Yet because it can be conveniently reached
from three major gateways: Miami, FL (MIA), Puerto Rico (SJU), and St. Martin (SXM); and by private air,
it's a hop and a skip away.

Romance? Barefoot elegance? Unfussy chic? And untrammeled bliss? Lose The Crowd. Find Yourself.
In Anguilla.


http://www.ivisitanguilla.com/
https://www.youtube.com/channel/UCHusClU7iYar1F7vDHV9sNg/playlists

