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FOR IMMEDIATE RELEASE 

Anguilla Tourist Board Launches “Exclusively Yours” 2025 Campaign 

Inviting Travelers to Discover Bespoke and Immersive Island Experiences 

THE VALLEY, ANGUILLA – May 12, 2025 – The Anguilla Tourist Board (ATB) is proud to 
announce the launch of its highly anticipated summer marketing initiative, the "Exclusively 
Yours" campaign. This campaign, now in its second year, is an extension of last year's successful 
initiative, designed to reinforce Anguilla’s appeal as an ideal summer vacation choice for both 
luxury and mid-luxe travelers, driving increased visitation from June through early September. 



Creatively inspired by the intimacy of handwritten correspondence, "Exclusively Yours" 
leverages clean visuals and aspirational storytelling that embody Anguilla’s promise of "Less 
Screen Time, More Island Time." Targeting deluxe travelers, including families, couples, groups, 
solo adventurers, and day-trippers from nearby islands, the campaign positions Anguilla as a 
premier year-round destination, emphasizing summer months as an ideal travel window. By 
promoting immersive experiences beyond Anguilla’s world-renowned beaches—such as diving, 
adventure sports, vibrant local culture, and diverse mid-market stays—the campaign aims to 
convert day visitors into extended-stay guests and further boost international arrivals, building 
upon a robust growth trajectory already evident from 2024’s performance. 

“After 2024’s success, where we saw a 25% and 20% increase in stayovers for traditionally slow 
periods in June and July, respectively, we agreed to a continuation in 2025. The campaign allows 
for the traveler to have access to amazing offers by not only our 5-star properties but also our 
villas, boutique hotels, and charming escapes. This year, the campaign is expanded to include our 
experience creators/ tours and rentals and to further entice our daytrippers from neighboring 
islands to extend their stays,” said Mrs. Kimberly King-Lestrade, Chief Marketing Officer. 

The initiative also features exclusive offers from esteemed on-island partners 
https://deals.ivisitanguilla.com/. Priority markets for the campaign include the United States, 
United Kingdom, Canada, Italy, and key Latin American countries such as Brazil, Argentina, 
Colombia, and Chile, alongside targeted regional outreach in St. Maarten/St. Martin. 

The campaign will primarily unfold across key digital and social platforms, including Instagram, 
Facebook, and enhanced by native advertising, influencer collaborations, and experiential events. 
Anguilla Tourist Board has also planned immersive activations and partnerships with select media 
outlets and influencers, designed to provide authentic first-hand experiences. 

"The 'Exclusively Yours' campaign positions Anguilla as a leading summer destination for both 
high-end luxury travelers and the growing mid-luxe market, significantly strengthening our brand 
visibility globally," said King-Lestrade. "We look forward to welcoming travelers seeking 
unparalleled personalized experiences, delivered as only Anguilla can." 

For information on Anguilla, please visit the official website of the Anguilla Tourist Board: 
www.IvisitAnguilla.com; follow us on Facebook: Facebook.com/AnguillaOfficial; Instagram: 
@Anguilla_Tourism; YouTube; Twitter: @Anguilla_Trsm, Hashtag: #MyAnguilla. 

High-res images can be found here. 

About Anguilla 

Tucked away in the northern Caribbean, Anguilla is a shy beauty with a warm smile. A slender 
length of coral and limestone fringed with green, the island is ringed with 33 beaches, considered 
by savvy travelers and top travel magazines to be the most beautiful in the world. Anguilla lies 
just off the beaten path, so it has retained a charming character and appeal. Yet because it can be 
conveniently reached from four major gateways: Miami, FL (MIA), Puerto Rico (SJU), Antigua 
(ANU) and St. Maarten (SXM), and by private air, it’s a hop and a skip away. Romance? Barefoot 
elegance? Unfussy chic? And untrammeled bliss? Lose The Crowd, Find Yourself. 

https://deals.ivisitanguilla.com/
http://www.ivisitanguilla.com/
https://drive.google.com/drive/folders/11Kw9TDQD4mM4yX97Gbp19eQq0UTAdiN7?usp=sharing
https://www.youtube.com/channel/UCHusClU7iYar1F7vDHV9sNg/playlists
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