
	

JOB DESCRIPTION
JOB TITLE: CHIEF MARKETING OFFICER

TITLE OF IMMEDIATE SUPERVISOR : DIRECTOR OF TOURISM

1. MANDATE 

Generally accountable for the development and continuous review of the general 
and specific elements of Anguilla Tourism Product. The ideal candidate will be 
accountable for the, direction, and leadership, of Anguilla’s tourism, and will 
possess comprehensive experience in analysis and forecasting to inform, 
implement and sustain a robust marketing strategy. 

2. RESPONSIBILITIES 



• Oversees the strategy, development and execution of the Anguilla Tourism 
brand, sales, marketing,   financial service and advertising initiatives  

• Work with the Financial Service Officer to develop and implement marketing 
and promotion strategy of Financial Services 

• Prepare a comprehensive departmental budget estimates  to secure adequate  
funding  for the operations of the division and administer/control approved 
budgets   

• Develop  sector specific marketing strategies 
• Provide  the Director of Tourism  and Board of Directors  with comprehensive 

regular reports  
• Communicate with stakeholders to keep  them informed  of the work of the  

department and identify changes in the Tourism community  
• Establish  good working  relationships and collaborative  arrangement with 

tourism community groups and other organizations to develop awareness of the 
Anguilla Tourism product and achieve the goals of the Anguilla Tourist Board 

• Develop and Implement online Marketing Campaigns  
• Lead and make  presentations on tourism awareness  of new initiatives to 

industry, community and interest groups 
• Develop strategy and implementation plan to help increase the Anguilla Tourist 

Board business tourism market 
• Oversee the development of online presence by increasing tourist traffic through 

social media platforms. 
• Research, compiles, and collates information on the tourism profile of Anguilla 

to inform future tourism marketing initiatives. 
• Develop, plan and direct initiatives and projects aimed at re-positioning existing 

tourism products and introducing new product offerings. 
•  Recommend new initiatives for consideration in the marketing of Anguilla 

regionally and internationally. 
• Develop and maintain working relationships with advertising, public relations 

and promotion firms and agencies contracted to position Anguilla. 
• Required to travel for Anguilla related business regionally and internationally. 
• Attend press conferences as needed and provide update 
• Oversee the efforts of professional, para-professional, and other support staff 

recruited to assist in identifying and developing existing and new Tourism 
products. 

• Assist in coordinating and implementing tourism education awareness programs 
• Develop other liaisons, alliances, networks, and relationships exclusively for the 

purpose of positioning of the Anguilla Tourism product. 
• Assist in designing and implementing initiatives aimed at developing the human 



KEY RELATIONSHIPS  

• Liaise with members of the Anguilla Tourism Board, other senior managers of 
the Anguilla Tourist Board, Ministry of Tourism, Anguilla Hotel & Tourism 
Association, Anguilla Chamber of Commerce and Industry and members of the 
Media. 

KEY REPORTS

• Monthly Marketing Report  
• Annual report on the current and potential effectiveness of the constituent 

elements of the Anguilla Tourism product inclusive of proposals to address 
shortcomings. 

• Annual Marketing Strategy 

CORE COMPETENCIES 



Bachelors or Masters in Marketing or relevant field 
• Six to ten years of proven experience as a Chief Marketing Officer or Marketing 

Executive. Experience with Tourist Boards/Government agencies a plus;  
• Demonstrate experience in developing efficient strategies and business plans for 

all marketing aspects (branding, product promotion etc.); 
• understanding of market research and data analysis methods; 
• ability to apply marketing techniques over digital and non-digital channels; 
• understanding of different business disciplines (IT, Finance, Procurement); 
• Proficient in MS Office and business software;  
• a leader in both creative and analytical capabilities; outstanding communication 

(written and verbal) and interpersonal abilities; 
•

INTERPERSONAL SKILLS 
•  Capable of working cooperatively and effectively with others to set goals, resolve 

problems and make decisions that enhance effectiveness. 
• Ability to develop and communicate goals in support of the business’ mission. 
• Capable of anticipating , understanding and responding to needs of stakeholders to 

meet or exceed their expectations 
•  Demonstrates the willingness to be flexible, versatile and  tolerant in a changing 

work environment while maintaining effectiveness and efficiency 
•  Competent in setting clear goals and expectations, tracking progress against the 

goals and ensure feedback. 
• Ability to communicate effectively in a clear and concise manner  
• Ability to analyze the organization’s competitive position by considering market and 

industry trends, existing and potential customers (internal and external), and 
strengths and weaknesses  

•   Competent in  outlining ones desired outcome of department by setting and 
focusing efforts on goals and meeting or exceeding them  

• Capacity to establish and maintain positive working relationships with others, both 
internally and externally to achieve the targeted goals. 

• Ability to outline marketing strategies, set goals, create and implement action plans 
and evaluate the process and results.  

This document is intended to reflect those factors considered necessary to describe the principal 
functions of your job and is not to be construed as a detailed description of all work requirements that 
may be inherent in the job 


